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Billionth Customer - pecemver 2018




Brand Promise - rebruary 2019 ‘
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Experiences
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‘I see it, | like it, | want it /gOt It”- Ariana Grande
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“This is how we do’- katy perry
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Asian Streeft Kitchen
Concourse A

.
Treehouse
Concourse A

The Daily DXB
Concourse B

Concourse C
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“It's the end of the world as we know it (and | feel fine)” - rem ‘
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Hard Rock Café DXB : o Nutella Café DXB - £ Jack’s Bar & Grill
Concourse B - Concourse B AN Concourse A
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“Don’t stop thinking about tomorrow” - Fieetwood Mac
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The Opportun/ty for Food at Airports (W.A.C.D.)
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Superior R&B standards & experiences at
airports can:

- greatly influence overall traveler engagement
through instant gratification,

create a unique competitive & reputational
advantage for airports,

potentially contribute more to airport success
than any other consumer touchpoint at this
moment.
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