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Evolving the Consumer-First Experience
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Embracing Relentless
Digital Disruption

Digitization — A Way of Life

Adaptability — Staying Agile
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@:SB‘D Experience — Begins with our People

Loyalty — Fortified by Digital Solutions
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The Evolving Mobile Market
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Our Approach
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Our Customer Experience Begins with the

Employee
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“It is not the strongest
of the species that
survives, nor the most
intelligent that survives.
It Is the one that is
most adaptable to
change’

- Charles Darwin
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Our Digital Payment Ecosystem
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Forget the swipe and even the dip
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Tapping plastic cards Is

the wave of the future... (SRR
and payment

prognosticators predict

over 100m cards will be e
circulating at year end
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Contactless becomes more common

(Percentage of Visa transactions at contactless-enabled merchants
in “‘everyday-spend” categories)
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